
TODAY FOR TOMORROW

Kömmerling –  
a brand for the future



TODAY FOR 
TOMORROW
It’s what our brand
Kömmerling stands

Dr. Peter Mrosik, 
Owner and CEO, profine Group

‘Taking responsibility means thinking 
ahead when it comes to materials. Our aim 
is to keep PVC-U in the circular economy 
for as long as possible and to reuse it in 
new products.

Furthermore, as a holistic systems 
provider, we also offer hybrid aluminum 
and aluminum window profiles as well as 
aluminum facade systems.

As determined and ambitious go-getters, 
we are committed to playing an active role 
in shaping change.

In doing so, we also want to encourage 
others to take responsibility and drive 
change forward together.
Taking action today to make the right 
decisions for tomorrow – that is what we 
are all about. This is reflected externally 
through a completely new brand identity
featuring a new design, a new logo and a 
new slogan.

Today for Tomorrow – that is what our
Kömmerling brand stands for.’
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TODAY FOR 
TOMORROW.

SYSTEMATIC RECYCLING
KEEPING AN EYE
ON THE BIG PICTURE

RESPONSIBILITY TOWARDS 
ONE ANOTHER 
A CULTURE THAT
TAKES THINKING
ABOUT RESPONSIBILITY
ONE STEP FURTHER

RESPONSIBILITY 
IN PRODUCTION
TODAY’S WINDOWS
FOR TOMORROW’S
WORLD

SOCIAL COMMITMENT
SHAPING CHANGE 
TOGETHER

OUR BRAND FOR THE  
FUTURE IS TAKING  
FLIGHT
Kömmerling operates internationally in the constr-
uction industry and the window market. Our products 
are available in numerous countries. Today, our 
company has 38 sites across 28 countries. More than 
3,700 employees develop and manufacture window 
systems as well as other products and solutions.

We want to make more of a difference
Kömmerling stands for quality, innovation and 
responsibility. We have a clear stance and vision on 
these matters, which shape our brand communication. 
Our aim is to continuously develop our products and 
processes and to work alongside our customers to help 
shape changes in the market.

In doing so, we combine technical quality with 
practical approaches to the reuse of materials 
and recycling. That is what Kömmerling stands for.

OUR MISSION
We develop products and 
solutions that combine 
quality, innovation and 
the responsible use of 
materials.

OUR VISION
Keep PVC-U in the cycle 
for as long as possible 
and reuse it to make new 
products.

Keeping PVC-U
in the cycle

and reusing it
for new products.

Our Mission:

THOUGHT THROUGH FROM 
THE VERY BEGINNING 
A HOLISTIC APPROACH
TO THINKING,
RESEARCHING
AND TAKING ACTION
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A holstic
approach to 
thinking,  
researching  
and taking  
action

Kömmerling stands for the future and 
continuous development. Innovation and 
product development play a key role in 
this – both in our window systems and in 
our other PVC-U products.

CIRCULAR BUSINESS PLAYS  
A CRUCIAL ROLE

	> Keeping PVC-U in the cycle

	> Responsibility means change

	> Interdisciplinary teamwork

THOUGHT THROUGH FROM THE OUTSET
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Solutions for circular business are one of the main tasks 
undertaken by our research and development team.

In doing so, we explore ways of keeping materials in circu-
lation for as long as possible, processing them and reusing 
them in the manufacture of products.

To this end, we examine the various stages of material use 
– from the procurement of raw materials, through their use 
by our partners, to the return and reprocessing of suitable 
materials.

Kömmerling 
ReFrame makes 
targeted use of 
recycled materials: 
the profile’s core 
is made from 100 
per cent recycled 
PVC-U.

CIRCULAR BUSINESS PLAYS  
A CRUCIAL ROLE

MULTIDISCIPLINARY TEAMWORK
Our engineers and materials experts work together 
to research and develop new solutions. Among oth-
er things, they focus on the use of materials, design 
and recyclability. This work is carried out in interdis-
ciplinary teams and extends beyond the boundaries 
of our company.

RESPONSIBILITY MEANS CHANGE
We scrutinise our processes and 
continuously refine them. In doing so, we 
examine where materials can be used more 
efficiently, where recycled materials can be 
utilised, and where existing procedures can 
be further developed. Change is not always 
easy – but for us, it is an essential part of 
the process if we are to achieve tangible 
improvements.

Our customers benefit from product 
solutions that combine technical quality 
with a responsible approach to materials.

MATERIALS IN CIRCULATION
Recycling is one of the key components of our activ-
ities. In this context, we consider the various stages 
of the product life cycle – from the selection of raw 
materials, through manufacture and use, to the 
recovery and reprocessing of suitable materials.

Right from the product development stage, we take 
into account aspects such as durability, reparability 
and recyclability. In production and logistics, too, we 
are constantly working to further develop our use of 
materials and processes.
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Today’s windows for 
tommorrow’s world

Buildings have varying requirements in terms of 
thermal insulation and energy efficiency. Modern 
window systems with good thermal insulation 
properties can help to reduce heat loss through 
the building envelope and thereby lower the energy 
required to heat a building.

Kömmerling develops window systems to meet 
a range of energy efficiency requirements. In 
addition to thermal insulation, the company 
focuses on technical quality, design options 
and the further development of materials and 
construction methods.

PRODUCTS THAT MAKE BIG CHANGES

	> Focus on durability

	> PVC-U as a versatile material

	> Reusing materials

	> Kömmerling window systems

	> Recycled material in window profiles 

A NEW ERA DAWNS

	> Solutions for today’s needs

	> For a wide range of architectural design requirements

	> For a society undergoing demographic change

RESPONSIBILITY IN PRODUCTION
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WINDOWS WITH FUTURE
Kömmerling 76 and Kömmerling 88 combine 
excellent thermal insulation properties with 
sophisticated system technology and a wide 
range of applications. Both window systems 
are designed to meet a variety of require-
ments in new-build and renovation projects.

RECYCLED MATERIAL MEETS DESIGN
With Kömmerling ReFrame, the profile core 
is made from 100% recycled PVC-U. The 
proCoverTec finish opens up a wide range of 
colour options whilst also providing a durable 
surface with high UV resistance. ReFrame thus 
combines recycled material in the profile’s 
core with a modern look and good thermal 
insulation properties.

Kömmerling 76

PRODUCTS THAT MAKE BIG CHANGES

Whether it’s window and residential door systems, sliding systems, 
shutter systems or our versatile PVC-U sheets – our product solutions 
are characterised by high quality and functionality. When developing 
our products, we take into account not only technical requirements but 
also the use of materials, durability and recycling potential.

FOCUS ON DURABILITY
PVC-U windows can be used for many 
years. PVC-U has a service life of at 
least 40 years and can be recycled up to 
eight times. At the end of its useful life, 
the PVC-U can be recycled and reused 
as a raw material for the manufacture of 
PVC-U products.

REUSING MATERIALS
Our focus is on recycling PVC-U after use 
and reusing it as a raw material. To this end, 
suitable production offcuts and old win-
dows are collected and processed, and the 
resulting recycled material is then used to 
manufacture new PVC-U products.

LEAD-FREE MATERIALS
We are pioneers. For more than two
decades, we’ve done without lead as a
stabiliser in our virgin material. Instead, 
we opt for an environmentally friendly 
calcium-zinc-based stabiliser.

We take a forward-
thinking approach 
to materials: PVC-U 
can be recycled after 
use and reused in the 
manufacture of new 
products. Kömmerling 88
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A NEW ERA DAWNS

The world is changing. As a result, the demands placed on buildings 
and window systems are also changing. We are already exploring 
solutions that take into account the diverse requirements of 
tomorrow. Through our products, we aim to play an active role in 
shaping this change and to respond to technical, design and social 
developments.

SOLUTIONS FOR TODAY’S 
REQUIREMENTS
Urbanisation is changing the way we 
live and work. As a result, the demands 
placed on living spaces and buildings 
are also increasing – for example, in 
the areas of thermal insulation, sound 
insulation and security. Kömmerling 
window systems offer a range of 
solutions to meet these needs. 
Depending on the system and design, 
solutions are also available for use in 
passive houses.

 
FOR A WIDE RANGE OF 
ARCHITECTURAL DESIGN 
REQUIREMENTS
Modern architecture is characterised 
by bold colours. We offer aesthetic 
solutions. These include our extensive 
range of film finishes featuring on-trend 
solid colours, natural wood textures 
and elegant metallic colours, as well as 
our Kömmerling AcrylColor range with 
high-quality finishes and proCoverTec. 
Our portfolio also includes aluminium 
and hybrid systems, as well as aluminium 
façade systems.

FOR A SOCIETY UNDERGOING 
DEMOGRAPHIC CHANGE
Accessible living is becoming increasingly 
important. Our zero-threshold solutions for 
door systems enable level-access cross-
ings, thereby enhancing everyday comfort 
– regardless of age or circumstances.

Depending on the model, our 
window and door systems offer 
good thermal insulation, sound-
proofing and burglary protection.
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Keeping an 
eye on the  
big picture 

Recycling is an important part of how we 
manage PVC-U. Production offcuts and 
PVC-U from old windows are collected, 
processed and can be reused as raw 
material for the manufacture of window 
profiles. Our in-house recycling processes 
help us to reintroduce material that has 
already been used back into production.

EVERY STEP COUNTS

	> A smart use for waste heat

	> Recycling post-production scrap

	> Further developing logistics processes

	> Blue Angel certification 

MEASURES IN PRODUCTION

	> Energy management and the use of renewable energy

	> Hybrid and electric vehicles

SYSTEMATIC RECYCLING
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BLUE ANGEL CERTIFICATION
For our PE packaging films, we use 
films that have been awarded the ‘Blue 
Angel’ eco-label. The packaging films 
are made from recycled material and, 
according to the product specification, 
contain up to 80 per cent post-
consumer recycled content. Among 
other things, processed plastic waste 
is used in their manufacture.

A SMART USE FOR WASTE HEAT
Our production of profiles and PVC-U 
sheets generates waste heat as a result 
of the manufacturing process. We reuse 
this heat in various ways. For example, 
the office building at our Pirmasens site 
is heated using the waste heat generated 
during production processes.

RECYCLING POST-PRODUCTION SCRAP
Even with careful planning, offcuts and 
scrap are produced during manufacturing. 
We have put in place recycling solutions 
for this production waste. Production waste 
from the extrusion process, for example, 
is shredded directly at the plants and fed 
back into the production process.

FURTHER DEVELOPING LOGISTICS PROCESSES
Empty runs in road transport result in additional 
costs and transport kilometres. We are therefore 
working with our logistics partners to optimise 
the utilisation of transport capacity and minimise 
empty runs as far as possible.

EVERY STEP
COUNTS
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We are also continuously developing our production and 
logistics processes. We are tackling this from various angles – 
from energy supply and energy management, through the use 
of waste heat, to the further development of our logistics and 
mobility.

PRODUCTION: 
TAKING IT A STEP FURTHER

ENERGY MANAGEMENT 
AND RENEWABLE ENERGY
We use a cross-site energy management system 
to record and analyse our energy consumption. 
This enables us to implement targeted measures 
to reduce energy consumption. In doing so, we 
consider various areas of our production. In 
addition, we utilise photovoltaic and wind power 
systems at various sites to supply energy.

HYBRID AND ELECTRIC VEHICLES
We have launched an e-mobility initiative for 
our partner companies, through which window 
manufacturers can lease electric vehicles. 
In addition, we are gradually converting our 
own fleet to hybrid and electric vehicles and 
expanding the necessary charging infrastructure 
at our sites.
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Shaping  
change  
together
For us, social responsibility is an integral 
part of acting responsibly. That is why, 
in addition to our business activities, 
we are involved in social and charitable 
projects and support a range of 
initiatives.

SOCIAL RESPONSIBILITY

	> Kömmerling Better World Stiftung (foundation)

	> Joint projects with 1. FSV Mainz 05

	> Humanitarian aid for Ukraine 

STRONG PARTNERSHIPS

	> Just as versatile as our partners

	> Sharing expertise to achieve joint success

	> A deep-rooted bond

	> Kömmerling Fenster-Profis (window pros)

SOCIAL COMMITMENT
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JOINT PROJECTS WITH 1. FSV MAINZ 05
For Kömmerling, as the main sponsor of 1. FSV Mainz 
05, it is not just the Bundesliga club’s profile that 
counts, but above all the partnership based on 
shared values. This is evident not only in the club’s 
commitment on the football pitch, but also in joint 
social and charitable projects.

HUMANITARIAN AID FOR UKRAINE
In light of the war in Ukraine, the Kömmerling Better 
World Foundation has launched a humanitarian 
fundraising campaign involving donations of 
goods and money. We were also able to utilise 
our logistical capabilities to deliver relief supplies 
directly to those affected. Furthermore, the 
campaign was supported by additional monetary 
donations.

MAINZ 05 HELPS (MAINZ 05 HILFT) 
Kömmerling is involved with the charity Mainz 05 hilft e. V., which 
provides swift and unbureaucratic support to people in Mainz and 
the surrounding area. Through this partnership, we work together 
to support social projects and assistance schemes for people in 
the region.

SOCIAL RESPONSIBILITY

OUR COMMITMENT
Community involvement and social 
responsibility are key elements of our work. 
One key element of this is the Kömmerling 
Better World Foundation gGmbH. Under the 
motto ‘Your window to a better world’, the 
foundation supports charitable and social 
projects. These include, for example, fundraising 
campaigns for children with illnesses, support 
for children’s homes, and projects for children 
and educational institutions.

The foundation Kömmerling Better World Stiftung was 
founded at the initiative of Dr. Peter Mrosik. It exclusively 
serves charitable purposes and supports projects and caus-
es in many different areas. It helps people and contributes 
to making the world a better place.

2524



JUST AS VERSATILE AS OUR PARTNERS
We see it as our mission to support our 
partners in the specialist window trade in 
a variety of ways. Whether they are spe-
cialist window fitters, specialist building 
suppliers, architects or designers, building 
owners or investors – we know that your 
success is also our success. That is why we 
support our customers with high-quality 
products, practical solutions and services.

PARTNERSHIP COOPERATION 
In Germany, this close partnership is 
reflected in the network of specialist 
window fitters known as the Kömmerling 
Window Professionals. Together with this 
community, we develop marketing and 
sales support and address the current 
challenges facing the industry.

A DEEP-ROOTED BOND
Many of our customers have 
worked with us for 50 years or 
more. In other words, for multiple 
generations. This creates an open 
atmosphere of trust that goes 
well beyond normal customer 
relationships. We are grateful 
that our Kömmerling brand holds 
a special place in the hearts of 
many of our partners.

When a company can look back on 125 years of history, its partnerships 
are also something special: they have developed over generations. It 
is not only a sense of connection, trust and tradition that bind us to our 
customers and partners, but also shared values and goals with a view 
to the future.

STRONG PARTNERSHIPS

SHARING EXPERTISE TO ACHIEVE  
JOINTSUCCESS
For example, through our partner 
academy, we make our entire 
body of expertise and the latest 
insights available to the window and 
construction industries via seminars 
and training courses. In addition, we run 
workshops on current industry topics 
and requirements in collaboration with 
specialist tradespeople.
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A culture that takes 
thinking about 
responsibilty one 
step further

OUR CULTURE

	> Open interaction as equals

	> Curious and enthusiastic

	> Team-driven and dedicated

	> Creative and interdisciplinary

	> Individual and informal

	> Digital and personal

	> Meaningful and valuable 

TRUST IN PEOPLE

	> We promote long-term development prospects

	> Modern and secure jobs

RESPONSIBILITY IN OUR RELATIONSHIPS 
WITH ONE ANOTHER

Only that which changes endures. This 
quote from George Bernhard Shaw could 
hardly describe our corporate culture any 
better. For it is not only our technologies 
that we are constantly developing – our 
way of working together and our culture are 
also evolving. New perspectives and fresh 
ideas keep them vibrant and drive their 
development forward.
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OUR CULTURE

DIGITAL AND PERSONAL
Using modern tools, we are driving for-
ward digitalisation within our company 
and continuously developing our working 
environment.

MEANINGFUL AND VALUABLE
Anyone who works for us or with us can 
contribute ideas and play an active part 
in shaping change. We look forward to 
new ideas and improvements that will 
help us move forward on this journey.

GLOBAL TEAMWORK
We bring together our knowledge 
and the expertise of our staff from 
all our international locations. To 
this end, our international teams 
are in constant dialogue with one 
another. This enables us to respond 
to our clients’ country-specific 
requirements and to further 
develop our shared objectives.

OPEN INTERACTION AS EQUALS
At all levels of our company, we treat
each other in an open, positive manner
and as equals. That’s true of the way we
interact with our partners, too.

CURIOUS AND ENTHUSIASTIC
Agility, flexibility and enthusiasm for new
ideas and solutions drive everything we
do. That’s how we’re moving forward.

TEAM-DRIVEN AND DEDICATED
As an international, owner-operated
company, we have a special spirit and
solidarity that transcends borders.

CREATIVE AND INTERDISCIPLINARY
We work together internally and with our
partners in an interdisciplinary manner so
that we can gain fresh ideas.
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TRUST IN PEOPLE

At Kömmerling, it’s our people who put our visions and  
projects for the future into practice.

Their knowledge and craftsmanship, their willingness to 
embrace change, and their contribution to high-quality 
products and the further development of our company. Our 
staff combine experience, expertise, creativity and innovative 
spirit, and are therefore a key component of our success.

WE PROMOTE LONG-TERM DEVELOPMENT 
PROSPECTS
As an owner-managed group of companies, 
our HR policy is focused on long-term 
development. We train young people in a 
wide range of professions and offer our staff 
a variety of opportunities for professional 
development.

These include specialised training 
programmes for future managers, trainee 
programmes and personalised career 
development plans. Our aim is to support 
our staff over the long term and to offer 
them opportunities for development within 
our company.

MODERN AND SAFE WORKPLACES
Through digitalisation, we are creating 
the conditions for mobile working that is 
not tied to a specific location. Modern 
virtual working options are a key part of 
this.

We place a high priority on health 
and safety at work, particularly in 
production and logistics. We are 
constantly refining our measures and 
processes to ensure safe working 
conditions for our staff.

Through our employee benefits, we also 
aim to ensure that our staff feel at home 
and valued within our organisation. 
Flexible solutions tailored to different 
work and life situations complement 
what we offer.

FROM APPRENTICE TO MANAGER
The success of our active career
management approach is also
evident in the way we’re deploying,
developing and promoting the next
generation of leaders internally
using the operational expertise 
that we have gathered over many 
years. Many of the managers come 
from within our company’s ranks.
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WELCOME  
TO A VIBRANT, 
EMOTIONAL
BRAND WORLD

More modern and in keeping with the 
spirit of the times? These superficial 
arguments, which focus solely on 
appearance, were not the sole 
intention behind our brand identity 
and its design. 
 
Rather, we want to create a visible 
symbol that reflects our ethos and 
expresses our brand’s direction.
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WELCOME TO A VIBRANT, 
EMOTIONAL BRAND WORLD

A LOGO FEATURING NATURAL ELEMENTS
Our new Kömmerling logo displays natural elements like the sun  
and water in abstract form and embodies circularity. Warm colours 
represent life, awakening and the future.

A DESIGN THAT STANDS OUT FROM THE CROWD
Kömmerling’s corporate identity also plays a defining role. 
Characteristic elements of the design include a palette of blue and 
other colours, as well as a design language featuring curved lines. 
These distinctive visual brand elements set Kömmerling apart from 
the competition in its communications.

A CLAIM THAT REFLECTS OUR STANCE
The slogan forms the thematic and emotional backbone of our brand 
identity. In just three words, it encapsulates the brand message and 
ethos that Kömmerling stands for: Today for Tomorrow.
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Dr. Peter Mrosik, 
Owner and CEO,  
profine Group

What does the Kömmerling brand 
mean to you?
‘I believe that Kömmerling stands for 
more than just high-quality prod-
ucts. It’s a mindset. For me, that 
includes determination, drive and a 
commitment to taking responsibility 
and being a reliable partner to our 
customers and partners.’

As an owner-managed company, 
Kömmerling aims to maintain its 
independence and make the most 
of every opportunity to implement 
long-term strategies and plans. 
In doing so, we do not focus solely 
on commercial success, but also 
take responsibility towards our 
customers, staff and partners. 

What’s behind this move? 
In this interview, Dr. Peter Mrosik 
gives insights into the motivation 
behind coming up with a new brand 
philosophy and talks about our 
company’s identity.

Why is acting responsibly 
so important to you?
‘It’s about taking action today and 
making decisions with tomorrow 
in mind. As a company, we want to 
take responsibility and make the 
most of concrete opportunities to 
continuously improve our products, 
materials and processes. For us, this 
also includes, for example, recycling 
materials and returning them to the 
cycle.’

What are you doing differntly?
‘For me, all of this isn’t just about
saying nice things about what we
want to do as a way of improving
our image. That’s not what it’s
all about. Our message is: don’t
wait for somebody else to change
something that you can change
yourself. To make sure that there
is a future worth living, we have to
protect it today.’

How long has this attitude shaped 
yout corporate actions?
‘It has been our mission from the
outset when I took over the company 
in 2012. And we will continue to do so 
– day after day. That’s my promise.’

Don’t wait for
somebody else to 
change something
that you can
change yourself.

WE HAVE  
THE POWER
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125 years  
of Kömmerling

1897 1952 
Karl Kömmerling founds 
the company

Plastics production  
begins

1902
1954

2003
2022

Start of adhesives  
production 

International expansion gets  
underway with our own production 
sites around the globe profine GmbH is founded 

as a parent company

Kömmerling establishes a 
sustainable model for the 
future

UNDERSTANDING OUR PAST,
SHAPING OUR FUTURE

When Karl Kömmerling founded his company in Pirmasens in 1897, 
he wasn’t thinking about window systems or sheets – but shoes. 
To be more specific, the trading company Kömmerling OHG 
delivered adhesives to the shoe industry, which revolutionised shoe 
manufacturing back then and unleashed a boom.

A PASSION FOR QUALITY
This was followed by an exciting story of success and expansion, 
through which a passion for quality and a commitment to 
innovation have remained a common thread to this day. 
A pioneering spirit, courage, a sense of responsibility and 
long-standing partnerships with customers are values that 
have consistently shaped Kömmerling’s history.

2012
Dr. Peter Mrosik  
acquires the company

1967
Extrusion of PVC-U  
window profiles begins

4140



‘I would be delighted if you shared our values and 
if we could take joint responsibility for the future. 
I know these are ambitious goals and will require 
even greater effort. But who else is going to drive 
change forward if not us, working together? I am 
confident and optimistic. True to our slogan: 
Today for Tomorrow.’

Dr. Peter Mrosik, 
Owner and CEO, profine Group

FROM VISION
TO SUCCESS
We have set ourselves the goal of developing our 
company responsibly and sustainably over the 
long term. In doing so, we take environmental, 
social and economic factors into account and use 
these to identify specific areas of action for our 
company.

Through our recycling processes, we work to 
reprocess PVC-U from production waste and 
old windows and reuse it in the manufacture of 
window profiles. At the same time, we take our 
social responsibility seriously and are committed 
to supporting community projects. These various 
areas of activity shape our direction and the on-
going development of our company.

The new Kömmerling Brand
Our new brand has been given more than just a fresh
look. It expresses the way we think, feel and act. It
symbolises our material values of sustainability and
creates the one thing that makes brands great: positive
emotions.
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profine GmbH
Kömmerling 

Zweibrücker Strasse 200
66954 Pirmasens
Tel. +49 6331 56-0 
E-Mail: info@koemmerling.com

www.koemmerling.com

Subject to technical changes! Order-No. 24 21 99 0001 | 0826

#KömmerlingForTomorrow


